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RESOURCE CENTER

Food Pantry

CMYK: 2,29,78,0
RGB: 246, 186, 82
HEX: F6BAS52
PMS: 136 C

Preschool

CMYK:7,71,89,0
RGB: 249,194, 99
HEX: E26C36
PMS: 1595 C

Empowerment

CMYK: 35,7,11,0
RGB: 164, 205, 218
HEX: A4CDDA
PMS: 7457 C

Garden

CMYK: 75, 32,100, 18
RGB: 192,105, 52
HEX: 487838
PMS: 364 C

Black

CMYK: 0, 0, 0,100
RGB: 35, 31,32
HEX: 231F20
PMS: Neutral Black C



PRIMARY LOGO

This is the logo most people will encounter on their first interaction with SECOM (if vertical space is
limited use secondary logo). @ @ E M

On light backgrounds (Empowerment & Food Pantry or similar) use logo with black type.

RESOURCE CENTER
On dark backgrounds (Garden & Preschool or similar) use logo with white type .
On a black background or when printed in greyscale use the full white logo.

If used on top of a photo, make sure the logo is clearly and distinctly legible.
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SECONDARY LOGO

Use the secondary logo if vertical space is limited. The primary logo should be used in all other circumstances to
keep the SECOM brand recognizable and consistent.

On light backgrounds (Empowerment & Food Pantry or similar) use logo with black type.
On dark backgrounds (Garden & Preschool or similar) use logo with white type .
On a black background or when printed in greyscale use the full white logo.

If used on top of a photo, make sure the logo is clearly and distinctly legible.
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LOGO MARK

Use the logomark as a shortcut to the SECOM brand. Make sure there are other things around the use of the icon
that help the viewer identify it with SECOM.

@
S

On colored backgrounds (Empowerment, Food Pantry, Garden & Preschool or similar) use logo mark
with white border.

On a black background or when printed in greyscale use the full white logo.

If used on top of a photo, make sure the logo is clearly and distinctly legible.




LOGO SPACING & SIZE REQUIREMENTS

White Border

A white border has been added to the icon to help it stand out against the background color. The icon with the border should
be used in all situations unless the logo is on a black background (white logo) or printed in greyscale.
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Logo Spacing

Make sure there is clear space around the logo on all sides. Clear space helps frame the logo and separate from other elements
like text and photos. The primary logo, secondary logo, and icon must be separated by a minimum of clear space that is
determined by 1/2 the height of the icon.

1/2 icon height —|
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Size Requirements

The height of the primary logo should never be smaller than .5 in. If the size needs to be smaller be sure to use the primary logo
without “Resource Center”. The height of the primary logo without “Resource Center” should never be smaller than .3in.
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AREAS OF SERVICE

The SECOM logo has several icons and colors to represent our unique areas of service. While we are continually developing and

refining programs, our offerings generally include:

HEALTHY FOOD PANTRY
& THE MARKET AT SECOM

HEALTHY FOOD PANTRY
AND THE MARKET AT SECOM

SECOM became a “healthy pantry”

in 2015, and our Healthy Food Policy
guides what items we make available

to offer the most nutritious options

for our Neighbors and their families.

Our Pantry offers Neighbors a no-cost,
three-day supply of food proportionate
to household size. The Market at SECOM
is open to the public and offers fresh,
nutritious, locally sourced fresh foods
from Michigan farmers and provides
Neighbors with access to affordable food
for low-income households. The Market
accepts nine different forms of payment,
allowing Neighbors to maximize their
benefits and shop with dignity.

COMMUNITY GARDEN
& NUTRITION

COMMUNITY GARDEN

Our Community Garden supports our
commitment to proper nutrition and
offers opportunities for Neighbors

to engage in the planting/tending/
harvesting process. Neighbors can then
take home more healthy foods when
they volunteer as part of this program,
which also helps to stock both The
Market and the Pantry.

EMPOWERMENT

EMPOWERMENT

Pride for Parents is an annual
incentive-based volunteerism program
that benefits an average of 100 children
with additional empowerment
initiatives geared towards community
service projects and leadership
development, allowing participants to
earn gift cards to shop for Christmas
gifts for their own family.

*Follow the same color rules established on the Primary Logo, Secondary Logo, and Logo Mark pages.

LITTLE STEPS
PRESCHOOL

LITTLE STEPS PRESCHOOL

Little Steps provides no-cost preschool
programming for 16 three-year-olds
and 16 four-year-olds each school
year, funded by the Early Learning
Neighborhood Collaborative and the
Great Start to Readiness Program.
Our goals are to increase access to
preschool for families who may not be
able to afford it and to ensure children
who graduate from Little Steps are
“Kindergarten ready.”



AREAS OF SERVICE

The Market at SECOM

The Market was created for Neighbors in the community to have access to fresh, healthy, local and affordable food. The Market
started as a 3-year pilot program with just a couple of produce shelves with half-off fruits and veggies. Today, we have evolved
into a small scale store with its own space and many more options. Located at 1545 Buchanan Ave, right in the heart of the
highest poverty levels in Kent county, open for Neighbors to shop and for the commmunity to invest in a healthy food system for all!
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TYPOGRAPHY STYLE GUIDE

Please use the below as a typographic guide to help determine fonts and size proportions.

o, Header 1
Fira Sans Black
R oota HEADER 2

Body - Montserrat Light. What follows next is Lorem
BODY COPY lpsum filler text. Morbi rutrum sit amet nunc vel finibus.
Montserrat Light Proin elementum elit eget elit bibendum, nec feugiat
risus finibus.

s Header 3
AR HEADER 4

Body - Montserrat Light. What follows next is Lorem
BODY GOPY lpsum filler text. Morbi rutrum sit amet nunc vel finibus.
Montserrat Light Proin elementum elit eget elit bibendum, nec feugiat
risus finibus.




